Victoria’s Top 10 International Markets

Ranked on Spend - Year ending June 2020

International travel in 2020 has been severely impacted by the coronavirus (COVID-19) pandemic, with
significant rates of decline recorded across all top-level measures as a result of the restrictions on
international travel that were progressively implemented from February 2020.

International tourism is an important driver of Victoria’s economy. $6.7 billion was spent by 2.2 million
international overnight visitors to Victoria in the year ending June 2020 (with declines of 22 per cent
and 29 per cent year-on-year respectively). $6.3 billion was spent by overnight visitors in Melbourne
and $407 million spent by overnight visitors in regional Victoria. International overnight expenditure in
Victoria has grown by an average of four per cent per annum over the last five years.
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SPEND VISITORS NIGHTS

China was Victoria’s number one source market for international visitors and tourism expenditure. In the year ending
June 2020; 411,400 international overnight visitors from China stayed 12.6 million nights in Victoria and spent $2.4
billion. $2.4 billion was spent by Chinese overnight visitors in Melbourne and $49 million was spent by Chinese
overnight visitors in regional Victoria. Spend from Chinese visitors to Victoria has grown by an average of seven per
cent per annum over the last five years.
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Victoria’s Top 10 International Markets

SPEND VISITORS NIGHTS

128,900 international overnight visitors from India stayed 6.5 million nights in Victoria and spent $426 million.
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275,600 international overnight visitors from New Zealand stayed 2.2 million nights in Victoria and spent $290 million.
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90,800 international overnight visitors from Malaysia stayed 2.2 million nights in Victoria and spent $270 million.
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166,000 international overnight visitors from the USA stayed 1.9 million nights in Victoria and spent $257 million.
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Victoria’s Top 10 International Markets

SPEND VISITORS
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172,900 international overnight visitors from the UK stayed 3.0 million nights in Victoria and spent $252 million.
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94,500 international overnight visitors from Singapore stayed 1.3 million nights in Victoria and spent $219 million.
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52,800 international overnight visitors from Indonesia stayed 1.5 million nights in Victoria and spent $211 million.
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68,800 international overnight visitors from Japan stayed 2.0 million nights in Victoria and spent $196 million.
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Victoria’s Top 10 International Markets

SPEND VISITORS NIGHTS

76,600 international overnight visitors from Hong Kong stayed 1.2 million nights in Victoria and spent $189 million.
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Regional Victoria’s Top 10 International Markets

$407 million was spent by 415,900 international overnight visitors in regional Victoria in the year
ending June 2020 (with declines of 32 per cent and 30 per cent year-on-year respectively).
International overnight expenditure in regional Victoria has been stagnant over the last five
years (O per cent per annum), influenced by the significant decline in the first six months of 2020.

International Overnight Visitor Expenditure in Regional Victoria International Overnight Visitors to Regional Victoria (‘O00s)
($millions)
70 -
60 -24%

-43%

49 5%

50

International Overnight Visitor Expenditure in
Regional VIC ($millions)

International Overnight Visitors to Regional Victoria
(000s)

CH UK NZ T™W us GE SG MY IN HK UK NZ CH us GE SG MY FR IN CA
A e &= - N &= - Py
® % @ = ¢ € £ O * @ ® £ @ € 0 2
12% 1% 10% 7% 6% 5% 4% 4% 4% 3% 14% 13% 12% 8% 6% 5% 4% 3% 3% 3%
Share of international spend in Regional Victoria Share of international visitors to Regional Victoria

Regional Victoria’s top 10 international source markets varies from that for Victoria overall, as visitors from different
markets disperse and stay overnight outside of Melbourne at different rates. Western markets such as the United
Kingdom and Germany move up in importance for tourism expenditure in regional Victoria, while Eastern markets
such as India and Malaysia move down in ranking as visitors from these markets are less likely to stay overnight in
regional Victoria.
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https://www.tra.gov.au/International/ivs-methodology

