






SMALL BUSINESS VICTORIA

Meeting the needs
of small business

Gained additional skills 
and knowledge 
Victoria’s Small Business Festival has delivered high quality small 
business skills and training development. 

93% of attendees agreed that they gained additional skills 
and knowledge from the events they attended. This is strong 
endorsement of the work the hosts have put into creating 
informative events.

Agree 51%

Strongly Agree 42%

Neither Agree/Nor Disagree 6%

Disagree 1%
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Meeting the needs
of small business

Relevance to needs 
Festival events were appropriately tailored with 93% of attendees 
agreeing that the events attended were relevant to their needs.

Agree 51%

Strongly Agree 42%

Neither Agree/Nor Disagree 6%

Disagree 1%



SMALL BUSINESS VICTORIA

Meeting the needs
of small business

Attendees’ top 10 
suggested future topics 
Online Marketing & Sales and Grants and Assistance were 
the top topics of which attendees would like to see more.  

Interest in Marketing and Sales and Online Business were 
the third and fourth most requested topics.

Online Marketing & Sales
Grants & Assistance

Marketing & Sales
Online Business

Business Planning
Networking

New Business Ideas
Home Based Businesses

Intellectual Property & Innovation
Taxation & Record Keeping

Employing and Managing Staff
Green Business

Starting a Business
Financial Management & Insurance

Importing & Exporting
Registration & Licences

Workplace Health & Safety
Other (please specify)
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SMALL BUSINESS VICTORIA

Delivering value
for event hosts

Why did event 
hosts participate? 
69% of hosts participated in the festival to 
promote and or create awareness of their 
programs and services to small business.

Promote our programs/services to  
small business 37%

Create awareness of our organisations 
to small business/start-ups 32%

To leverage on opportunities provided 
by the promotion and marketing of 
Victoria’s Small Business Festival 19%

To build stronger relationships with  
government and non-government  
organisations that assist  
small business 10%

Other (please specify) 2%
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Delivering value
for event hosts

Satisfied 49%

Very Satisfied 46%

Undecided 3%

Dissatisfied 2%

Overall satisfaction 
with the festival 
Event host satisfaction is very high with 95% saying they 
were satisfied or very satisfied with their involvement with  
the festival.
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Visibility of 
the festival

Media coverage 
The festival achieved over 1000 mentions in 
the media predominantly in the online space.

Online 73%

Print 27%
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Visibility of 
the festival

Where people found 
information about events 
The largest influence on awareness of festival events was 
the event guide. Referrals by Victorian councils, industry 
associations, business advisory organisations, friends, 
family and associates were also large influences, as was 
the Small Business Victoria email.

Data taken from 4573 responses

Event Guide

Referrals

Word of mouth

SBV email

Another email

Newspaper article

Festival website

Newspaper advertisement

Internet search

Another website

Festival iPhone App
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Visibility of 
the festival

Data taken from 1080 responses

Where people found 
information about the 
festival in general 
Word of mouth from friends, family and work associates 
(including employers) was the largest influence on 
awareness about the festival in general followed by the 
festival event guide and the SBV email newsletter.

Word of mouth

Festival Event Guide

Small Business Victoria email

Another email

Newspaper advertisement

Newspaper or magazine article

Festival website

Direct mail

Another website

Attended previous event

Internet search e.g. Google

Online advertisement

Poster or banner

Festival iPhone App

Radio

Television advertising
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Visibility of 
the festival

Usage of new media 
is increasing 
Facebook and Twitter was used extensively to promote the 
festival in 2011. Facebook was the seventh highest referrer  
to the festival website for July and August 2011. 

Over 1000 downloads were made from the festival’s new 
iPhone app since its release on 15 July 2011.
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Visibility of 
the festival

Attendee ratings 
of the website 
Feedback on the festival website was positive 
with 70% or more of attendees rating various 
aspects of the guide as good or very good.

Very Good

Good

Undecided

Poor

Very Poor

Have not seen website

Visual appearance  
and layout

Selection of content 
that interests me Writing style

Ease of finding events 
and information 
of interest to me
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Visibility of 
the festival

Attendee ratings 
of the event guide 
Feedback on the festival event guide was also positive 
with 70% or more of attendees rating various aspects of 
the guide as good or very good.

Very Good

Good

Undecided

Poor

Very Poor

Have not seen website

Ease of finding events 
and information 
of interest to me

Visual appearance  
and layout Writing styleSelection of content 

that interests me
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Thank you

Thank you to our sponsors, hosts and  
everyone who contributed to this success. 

startupsmart




